
L ocal and national rights payments to the NBA will likely total 
more than $ 130 million this year, spurred by increased interest 
in the league by viewers and advertisers. 

The most recent indication of the viability of basketball is the 
contract that superstalion WTHS(TV) signed for this year and next. It 
will pay $50 million over those two years, double the total rights 
payments of its previous two-year deal. CBS-TV is in the third year 
of a four-year, $173 million deal with the league. The two networks 
total payments to the NBA will be $68 million for the '88-89 season. 

Using the past two years of local rights fees for television, cable 
and radio as a yardstick—$50 million in 1986-87 and $63 million in 
1987-88—total payments for this coming season will approach, and 
likely pass, the $130 million figure. 


Between the 1986-87 and 1987-88 seasons, local TV rights fees 
increased from $23 million to $29 million (a 26% increase); regional 
cable rights fees increased from $16 million to $19 million (a 19% 
increase) and local radio rights fees increased from $11 million to 
$15 million (a 27% increase). Last seasons $63 million total for 
local television-cable-radio rights constitutes a 26% increase over 
the $50 million garnered the previous season. 

The 1988-89 total for local NBA rights will presumably increase, 
even if there is no increase in rights fees, because of the addition of 
two new teams, the Miami Heat and the Charlotte Hornets. Both 
teams have finalized agreements to distribute theirgames locally via 
radio and broadcast and cable television (see capsules, page 39) 
The 1989-90 season will bring further expansion with the additions 
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of the Minnesota Timberwolves and Orlando Magic. 

One factor affecting this year’s rights payments will be the steady 
ratings increase for the NBA over the past six seasons. Because of 
that ratings rise, many of the teams are retaining their rights and 
selling most or all of the spots within the games themselves. Indeed, 
rights holders across the board report their inventories 80% to 100% 
sold in advance of the season. 

According to NBA broadcast coordinator, John Kosner, average 
CBS and WTBS ratings increased 20% between the ’83-84 season 
(7.1) and the ’86-87 season (8.5). Last season’s ratings dipped to an 
8.1, the NBA said, in part due to three weeks of winter Olympics 
coverage on ABC last February. On the local level, said NBA 
broadcasting director Ed Desser, single-market TV ratings also shot 
up an average of 17% between the ’83-84 and ’87-88 seasons. 

And according to Nielsen, average audience percentages of U.S. 
TV households and average shares had climbed steadily over the 
five seasons previous to last season for the NBA special events, 
particularly the championship series. Although playoff ratings are 
up slightly, from a 6.7/22 in 1983 to 7.5/23 in 1987, ratings for the 
championship series have soared from a 12.3/26 in 1983 to a 16.7/ 
35 in 1987. The average audience percentage and share for regular 
season games were virtually flat during that period, although the 
number of games aired by CBS has increased. 

“It’s hard to say how much the peoplemeter [introduced during the 
1986-87 season] played into the ratings increase,” said Desser. 
Some observers said the peoplemeters more fully reported male 
viewing of sports than had the Nielsen diaries, thereby skewing the 
numbers higher (Broadcasting, Oct. 19, 1987). “Certainly, when 
you have a 20% increase, a number of factors must be responsible,” 
he said. “Better scheduling, better time periods, consistency, excel¬ 
lent production., .terrific games and promotion” also contributed, he 
said. On the cable side, he added, “there is also a learning curve,” as 
more people find the NBA on superstation WTBS(TV) Atlanta. 

WTBS said its regular season ratings rose 26%, from a 2.3 to a 
2.6, between the ’86-87 and ’87-88 seasons, when peoplemeters 
replaced the diary system. There was a 20% increase in the playoff 
numbers, from a 3.7 to a 4.4 over the same period. 

As it did last season, CBS will carry 15 regular season games, the 
NBA All Star Game and about 20 playoff games, depending on the 
length of each playoff series. CBS will also carry the best-of-seven- 
games championship series. Jay Rosenstein, CBS vice president, 
sports programing, said there is “no question, the NBA is a valuable 
and healthy product.” But “I wouldn’t want to begin to speculate,” 
he said, on what that value might do to rights fees next time around. 

On cable, superstation WTBS(TV) will carry 50 regular season 
games, 26 playoff games and a three-hour “All Star Saturday” (the 
day before the All Star game), which will include the Schick 
Legends Classic (old-timers game), American Airlines-Sheraton 
Long Distance Shootout (three-point contest) and Gatorade Slam 
Dunk Championship. In the pre-season, the superstation will carry 
two days of games from a McDonald’s-sponsored tournament in 
Madrid involving the Boston Celtics. 

The NBA is happy with the present broadcast-cable split of its 
national package. As to what the next television contract will look 
like, Desser said, “we would not rule anything out, including more 
cable outlets. [But] our basic philosophy has been ‘less is more’. 
Staying with limited outlets has produced impressive results. We’ve 
avoided a gluttonous situation. There is a desire for each national 
game to be a special event and also to complement local carriage. 
You have to be aware of the impact on your bread and butter...gate 
revenue.” 

Cable: Widening the share 

WTBS’s carriage of 50 regular season and at least 26 playoff games 
in the first year of its new NBA contract involves a doubling in price 
over its last contract. However, Don McGuire, vice president, TBS 
Sports, said “we will make money” because advertising rates will be 
adjusted correspondingly. “The market for NBA is so strong,” said 
McGuire, “it’s grabbing so much attention. Advertisers are standing 
in line to be a part of that.” 

WTBS’s ratings for basketball have steadily climbed since its first 
year with the NBA in 1984-85. The regular season and playoff 
average has climbed from a 2.3 then to a 3.5 last year. The playoffs 
were even stronger, scoring a 4.4 rating, or 2,100,000 homes, in 
’87-88. The June 1 matchup between Boston and Detroit scored an 


8.8 rating and delivered 3,980,000 homes, the highest figures ever 
for a sports event on basic cable. 

Those increases help fuel increases in advertising rates. McGuire 
acknowledged the significantly higher rights costs saying,“we may 
not make as much as before, but we will make money.” He said TBS 
would want to be part of the NBA even if it didn’t make money, for 
the identity it brings. For instance, the Marriott hotel chain added 
TBS to its in-room television lineup last year on the strength of the 
service’s NBA package. 

Lou LaTorre, senior vice president, sales, Turner Entertainment 
Networks, said “sales are tremendous” for the NBA. WTBS is sold 
out for the fourth quarter, and 75% sold for the first quarter, he said. 
Miller Beer, as exclusive beer sponsor, remains the largest adver¬ 
tiser, he said, and Wendy’s has been added as the exclusive fast food 
advertiser. 

The regular season kicks off on Nov. 4 at 8 p.m. with the Los 
Angeles Lakers and the Dallas Mavericks in a rematch of last year’s 
conference finals. Skip Caray and Bob Neal will handle the play-by- 
play this year, with Rick Barry and Steve Jones returning to do color 
commentary. 

More and more NBA games are also showing up as a staple on 
cable regional sports networks. There will be 679 NBA (almost 
exclusively away) games on local TV this year, while regional cable 
outlets will carry 638 games, almost all of them home games. Only 
eight teams report no regional cable deals. 

The NBA’s Ed Desser said basketball is “still a gate revenue- 
driven sport,” with as much as half the league regularly selling out 
its home games. But for teams not reaching that goal, he said, 
regional cable sports channels provide a “means of extending the 
box office...When you can’t sell tickets, maybe you sell pay-per- 
view or a package in a cable context.” 

College ball: National coverage 

CBS will pay about $55 million for its college basketball schedule, 
including $4 million for exclusive national rights to the Big East 
Conference. The network will carry 23 regular season games this 
year (eight more than last season), 10 of those games involving 
teams from the Big East. 

But CBS’s focus is the NCAA tournament, where it has first pick 
from 63 NCAA tournament games, usually the final 33, said NCAA 
communications director, Jim Marchiony. Over the past two sea¬ 
sons, tournament ratings have been 10.5 and 10.1, and tournament 
championship game ratings have been 19.6 and 18.8, while ratings 
for 23 regular season games have been 4.5 and 4.2. 

NCAA Productions usually produces and syndicates 30 first- 
round games (late Thursday and Friday nights), he said, and ESPN 
carries about 20 of those. Syndicated carriage of those games has 
increased steadily, reaching 168 stations last season, he said. For the 
past few years, the association has made a 50-50 barter agreement 
split with broadcasters for carriage of early tournament games. 

NBC will carry 19 games this season, including three regular 
season Atlantic Coast Conference games and the ACC champion¬ 
ship game. NBC also gets its pick of five Notre Dame games and 
four DePaul games, including the one when they play each other. 

In its third year of carrying college basketball, ABC will increase 
its schedule to 20 games, from 11 games two years ago and 14 
games last season, a schedule “interrupted,” said spokesman Mark 
Mandel, by the winter Olympics. Because of NBC’s exclusive 
contract with the Atlantic Coast Conference (ACC) and CBS’s 
exclusive contract with the Big East, said Mandel, ABC believes 
that this year’s network exclusive carriage of the Big 10 “would give 
us a lift.” 

Not only has the regular season drawn fewer viewers than the 
NCAA tournament, but regular season ratings declined steadily 
since 1983, from a 5.2% average U.S. TV households to 4.2% last 
season on CBS. NBC has seen an even steeper decline (5.5% in 
1983 to 3.3 % in 1987). CBS’s tournament and championship 
ratings, on the other hand, have remained stable over the past five 
years—scoring in the 10 rating/25 share range for the tournament 
and 19/30 for the championship. Regular season averages for last 
season (before the NCAA tournament) showed ABC moving past 
NBC into second, behind CBS. 

In general, syndicators and college conference spokesmen say the 
broadcast networks get first pick of the most important games in 
each conference. Local stations follow at second in the pecking 
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order. Then come the national cable services (including ESPN, USA 
Network, FNN-SCORE, superstations and, next year, possibly, 
CNBC). Many, and in ESPN’s case most, of those games are cable 
exclusive, except in the local markets of the two teams, where local 
broadcasters retain the exclusive rights to the game. Regional cable 
sports, said the syndicators, generally get last pick. 

College on cable: An equal share 

The cable king of college basketball carriage continues to be ESPN, 
which will carry 211 games this season, including 173 regular 
season contests plus tournament action that includes NCAA regional 
men’s matchups and regional and semi-final women's action. Most 
of the games will be cable exclusive, except for local blackouts, 
with ESPN estimating that between 75% and 80% aren’t in other 
syndication packages or blacked out locally. 

The season begins with Tenncssee-Chattanooga vs. North Caroli¬ 
na on Nov. 18 as part of the Big Apple NIT tripleheader. ESPN will 
also carry the Hall of Fame Tipoff Classic (Kentucky vs. Duke), the 
Great Alaska Shootout and the Big Maui Classic in November. 

During the regular season, ESPN will feature teams from 29 
conferences including more games from western conferences for 
prime time on the West Coast. 

The keystone of the schedule will be ESPN’s Monday double- 
header, featuring the Big East and Big Ten. In January and February, 
ESPN will carry double or tripleheaders on Monday, Wednesday, 
Thursday and Saturday. 

The network will carry selected conference tournament games 
through March. On March 17, for instance, ESPN will carry nine 
games, live live and four tape delayed from the NCAA men’s first 
round action. The season ends with the NCAA women’s semi-finals 
on March 31 

Jack Bonanni, senior vice president, of advertising sales for 
ESPN, said interest in basketball has been “incredible...More and 
more advertisers want basketball,” he said. ESPN is “basically sold 
out” for the fourth quarter, he said, with double digit increases. That 
is compounded by a small but still increasing household reach, 
giving ESPN an even greater increase in ad dollars. The mainstays, 
such as the automobile dealers, are back this year, said Bonanni, 
along with Nike and Paine Webber, among others. 

Last season, ESPN scored a 1.7 overall rating, and a 1.9 rating in 
prime time, the fourth consecutive year its prime time ratings rose. 
“The Big Ten really helped our numbers,” said Bonanni. 

Mike Patrick, Bob Carpenter, Tim Brando, Roger Twibell, Jim 
Kelly and Mike Gorman will handle the play-by-play, while Dick 
Vitale, Larry Conley and Bill Raftery will provide color. 

USA Network will carry 20 college games this year, down from 
the 32 it carried last year. Its season begins with the tournament of 


champions the weekend of Dec. 2-3, which will feature Temple, 
Missouri, Arizona and North Carolina. USA will carry the semi¬ 
finals and finals. USAs seven-game December schedule runs on 
weeknights. Starting in January, the games are scheduled for Sunday 
night. 

FNN/Score will carry 35 regular season college basketball games 
this season plus the Big South finals, the semi-finals of the Southern 
Conference and the quarter finals of the ACC. Since FNN has 
extended ^programing into weeknight prime time, Score will only 
be seen on Friday night, through year’s end, and on Saturday and 
Sunday in 1989. Score carried 56 games last season. 

WGN-TV Chicago will carry 26 college basketball games featuring 
DePaul (16) and Notre Dame (10) games this season. WGN-TV 
carries the games not picked by NBC-TV. 

Black Entertainment Television carries college basketball on 
Saturday beginning in January. In addition to seven regular season 
games of black schools, BET will carry games from tournaments 
and post season action of several black conferences. 

The national cable college basketball field may even grow by one. 
CNBC is scheduled to launch in the first quarter and the service 
plans to carry sports on the weekends. Several sources among the 
syndicators report ongoing negotiations with CNBC to carry basket¬ 
ball. CNBC said if basketball is carried, it will only be one of many 
events, along with interviews, profiles and analysis of all sports. 
And a spokesman said it was unlikely any current NBC games under 
contract would appear on CNBC this season. 

Syndication: Scarcity vs. exposure 

As in college football, there is a concern among syndicators about 
the overexposure of college basketball, which is affecting the 
ratings. “There are a lot of paradoxes,” said Raycom Sports Inc. 
Executive Vice President Ken Haines. “The more games out there, 
the more risk there is of ratings drops and of [carriers] stepping on 
each other. But the colleges want exposure for recruiting, alumni 
support and the fans.. .Lay on top of that dilemma another question: 
Does TV affect the gate?” 

The trend has been toward fewer syndicators, and the consolida¬ 
tion among those remaining continues this fall with a new joint 
venture between Raycom Sports Inc. and Rasmussen Communica¬ 
tions. They will carry a package of Big Ten Conference games, to 
which Rasmussen holds the broadcast rights. Raycom, holding the 
rights to ACC, Big Eight, PAC-10 and Metro Conference basket¬ 
ball. has extended by three years its joint venture with Jefferson- 
Pilot Teleproductions to carry the ACC through the 1993-1994 
season. 

Raycom and J-P are in the third year of a five-year $35-million 
deal for the ACC, which averages out to $875,000 in rights fees paid 


Coast to coast hoops 


ABC Radio Network 

NBA: All-Star game and best-of-seven- 
game NBA championship finals. 

ABC-TV 

College: 20 regular season games fea¬ 
turing exclusive Big Ten games and 
championship games from three other 
major conferences—Southeastern, Pa¬ 
cific-10 and Big Eight 

BET 

College: Seven regular season games 
and tournament action from black col¬ 
lege conferences. 

CBS-TV 

NBA: 15 regular season games and 
approximately 20 play-off games, de¬ 
pending on how long each best-of-se- 
ries lasts. College: 23 regular season 


games including 10 exclusive Big East 
conference games. Final 33 NCAA 
tournament games through Final Four 
and championship. 

ESPN 

College: 211 games including 173 reg¬ 
ular season games featuring teams 
from 29 conferences and 20 first-round 
NCAA tournament games. 

NBC-TV 

College: 19 games including three reg¬ 
ular season ACC games and ACC 
championship, five Notre Dame and 
four DePaul games. 

FNN-SCORE 

College: 35 regular season games and 


Big South conference tournament fin¬ 
als. 

WTBS(TV) Atlanta 

NBA: 50 regular season games and 26 
playoff games; preseason tournament 
in Madrid featuring Boston Celtics and 
three European teams and All-Star Sat¬ 
urday, with Slam Dunk and Long Dis¬ 
tance Shootout contests. 

USA Network 

College: 20 games, featuring Decem¬ 
ber Tournament of Champions hosted 
by University of North Carolina, Char¬ 
lotte. 

WGN-TV Chicago 

College: 26 regular season games 
from independents DePaul (16 games) 
and Notre Dame (10 games). 
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each year to each of the eight ACC teams. That figure is on par with 
some NBA teams. 

But rights figures are not always a good indication of the sport’s 
health on the college level, said Haines, because in the majority of 
cases, the syndicators have made revenue-sharing agreements with 
the conferences. And in most cases, Raycom barters advertising 
time with stations, leaving themselves able to sell time to advertisers 
in multiple regions. With everyone sharing time and revenue, the 
fees paid by the broadcasters and cable services do not translate to 
the whole worth of the product, said Haines. The fees, however, 
said Haines, are in a “slow rise, maybe a little ahead of inflation.” 

On the advertising front, teams are joining forces to focus control 
at the conference level. By selling entire conference broadcast rights 
to syndicators like Raycom and Creative Sports Marketing, the 
individual teams assure themselves wider exposure, not only to all 
the markets in the conference region, but to national broadcast and 
cable television network audiences—a boon to recruiting, alumni 
support and fan attendance. 

Some conferences control the scarcity themselves. Mike Trangh- 
ese, associate commissioner, the Big East conference, which retains 
its rights, said that if the Big East Television Network were to 
produce only 10 Syracuse games for the Syracuse market, the result 
would likely be ratings around 27; on the other hand, producing 20 
games for that market, including nonSyracuse conference games, 
would produce ratings of only nine or 10. 

For syndicators, it is the combination of reach and ratings that is 
attractive to advertisers, said Haines. Because Raycom may be 
producing several games at one time, advertisers can reach 70% of 
U.S. homes by purchasing spots across all Raycom’s games. “You 
put a local game on in the local area, and it is almost always going to 
beat the national game. That is where our success lies. We’re able to 
sell to national advertisers as easily as the networks,” he said. To 
date, Raycom is 75% sold out, with advertisers including Anheuser 
Busch, General Motors, Apple Computers, Piedmont Airlines, Ford 
Motor Co. and Pepsi. 


Radio: Team exposure 

ABC Radio’s new two-year contract to carry the NBA All Star Game 
and the championship series is the only radio network carrying the 
NBA. It will be the third year ABC has carried the All Star game and 
the fifth time it has carried the finals. On the local level, most teams 
will get full season carriage but no rights fee for their games. 

For the eighth consecutive year, CBS Radio will broadcast the 
NCAA regional semifinals and finals, the “Final Four” and the 
championship game. The network’s NCAA coverage, which begins 
on March 23, is produced in conjunction with Host Communica¬ 
tions, Lexington, Ky. Tentatively scheduled announcers for this 
year’s games include Marty Brennaman, Quinn Buckner, Ted Davis, 
Ron Franklin, Cay wood Ledford, Ted Robinson and John Rooney. 
The national championship will be broadcast live on April 3 from 
the Kingdome in Seattle. CBS coverage will also include three 
women’s games: two national semi-finals on March 31 and the 
national championship on April 2. 

In addition to the games, CBS will present two call-in talk shows: 
Selection Sunday, an NCAA playoff preview scheduled to air on 
March 12, and the Eve of the Final Four, set for March 31. 

Mutual Broadcasting will provide 12 major college basketball 
games over nine weeks, with doubleheaders making up the last three 
weeks. The network’s broadcasts, which are scheduled to begin Jan. 
8, are negotiated in agreements with the individual colleges and not 
with the NCAA. Coverage will include Tony Roberts doing play-by- 
play and former NBA player Bob Lanier providing color. 

College basketball on local radio and on regional radio networks, 
however, is healthy. A total of 243 games played by teams in the 
Missouri Valley conference, for example, will be heard on local 
radio stations this season; local radio will carry 240 Sunbelt Confer¬ 
ence games and 187 Big West (formerly the Pacific Coast Athletic 
Association) games._ 

This “Special Report” was written by Peter Lambert, 

Matt Stump and Rich Brown. 
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Georgetown University's 
Charles Smith puts one up 
against Seton Hall. 
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The National Basketball Association 



Atlanta tlawks 


Atlanta Hawks 

Wgnx(TV), which holds the broadcast TV 
rights in a one-year deal, will air 32 road 
games. John Sterling will be play-by-play 
announcer, and Walt Frazier will provide 
color commentary. (Prior to the 1984-85 sea¬ 
son, Turner Broadcasting System, which 
owns the Hawks and cable superstation 
wtbsitv] Atlanta, broadcast most of the 
Hawks games over wtbs. Beginning with 
the 1984-85 season, however, TBS has tele¬ 
vised a national NBA package over its su¬ 
perstation and has sold the local rights to 

WGNX.) 

Last year, 15 games were offered on a 
pay-per-view basis over Prime Cable, the 
cable service serving 157,000 subscribers in 
Atlanta. A spokesman for the team said that 
response to last year’s games was excellent, 
but a decision has not been reached about 
whether to offer a similar deal this season. A 
decision is not expected to be made until 
February 1989. 

Wgst{AM), which holds the radio rights 
and is in the final year of a three-year deal, 
will carry all pre-season, regular season and 
playoff games. Its coverage began with the 
Oct. 14 game against the Boston Celtics in 
Worcester, Mass. Wgst is the originating 
station for a network of 30 stations. John 
Sterling will call the games when he is not 
doing so for wgnx; otherwise, that job will 
be handled by Steve Holman. 



Boston Celtics 

Wlvi-tv Boston, in the fourth year of a five- 
year rights deal, will carry all road games on 
the Celtics’ schedule this year, with the 
exception of those games picked up by 
CBS. Games will be called by Gil Santos 
(play-by-play) and Bob Cousy (color). Wlvi- 
tv is the flagship station of a five-station 
network spanning three states. 

In the eighth season of carrying the Celt¬ 


ics and in the second year of a 10-year 
contract, SportsChannel New England, the 
regional cable sports network with 975,000 
subscribers in six states, will carry one exhi¬ 
bition game and 39 home games—all ex¬ 
cept those being picked up by CBS. Mike 
Gorman will do play-by-play and Tom Hein- 
sohn will provide color commentary. 

Weei(AM), in the second year of a seven- 
year contract, will broadcast every game— 
pre-season, regular season and playoffs. 
Weei is the originating station for a 55-60- 
station network covering 14 states. Johnny 
Most will again be the play-by-play an¬ 
nouncer and Glenn Ordway will provide 
color commentary. 



Chariotte Hornets 

One of the NBA's two 1988 expansion 
teams, the Hornets have made an unusual 
deal in having a college sports syndicator, 
Creative Sports Marketing, handle the tele¬ 
vision distribution of the team’s games. 
CSM and originating station WCCB(TV) Char¬ 
lotte have arranged a nine-station broad¬ 
cast TV network throughout North and 
South Carolina and Virginia, which will car¬ 
ry one home game—the season opener— 
and 30 away games, all featuring play-by- 
play announcer Gary Sparver and color 
commentator Mike Pratt. According to 
CSM, Katz Sports, in a 50-50 barter arrange¬ 
ment with the stations, has already sold 
98% of the advertising inventory. 

No regional cable agreement has been 
made yet, said CSM President Bray Cary. 
However, he said, a deal with Washington- 
based Home Team Sports, which reaches 
Charlotte, for 12 additional home games is a 
possibility. 

All the Hornets’ pre-season and regular 
season games will be heard over a 36-sta- 
tion radio network, headed by Jefferson- 
Pilot's wbt(AM) Charlotte. Wbt(am) Sports 
Director Steve Martin will call the plays and 
Gil McGregor will provide the color. 


Chicago Bulls 

Under a long-term rights contract, SportsVi- 
sion, a regional cable network serving 1.4 
million homes, will televise two pre-season 
and 36 regular season Bulls games (30 


CHICAGO 

iBULLSt 


home, eight away). 

Wfld(TV) Chicago, in the third year of a 
six-year contract, will broadcast 34 away 
games and, possibly, six "wild card” home 
games. Weld’s ability to broadcast the wild 
card games is dependent on how well the 
Bulls do in selling seats at Chicago Stadium. 

Cary Jones, general manager of wfld, 
said the Bulls telecasts turn a modest profit, 
but "everything could be better.” Sales for 
the upcoming season are going "pretty 
well,” he said, adding that, as of last week, 
85% of the inventory had been sold. 

Wlup(am) replaces wmaq(AM) as radio 
originator this year, having signed a two- 
year rights deal with the Bulls. 

Jim Dunham and John Kerr call the 
games on television, and the audio portion 
of their telecasts constitutes the radio 
broadcast. 



Cleveland Cavaliers 

The Cleveland Cavaliers this year have re¬ 
tained their radio and television rights. A 
30-station group of affiliates will carry the 
radio feed that the team will originate. Joe 
Tait, who handled play-by-play for last 
year's radio rights holder, wwwe(AM) Cleve¬ 
land, will announce for the Cavaliers this 
year over wrmr(AM). The team will distrib¬ 
ute all eight pre-season and 82 regular- 
season games. 

This is the second year the Cavaliers 
have retained TV rights. Twenty road 
games will be shown on woio(TV) Shaker 
Heights, Ohio. Tait will handle play-by-play 
with former NBA forward Jim Chones as 
color commentator. On nights when Tait is 
announcing for television, Howard Kellman 
will fill his seat in front of the radio mike. 

Sales are up this year, the team reports, 
with about 85% of both the radio and TV 
commercial time for the season sold. "We’ve 
worked out a deal with both the TV station 
and the radio stations to purchase the time 
slot, and then we turn around and sell all of 
the ads,” the Cavaliers’ Dave Dunbrowski 
said. 
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Dallas Mavericks_ 

The Mavericks have signed a deal with 
KTVT(Tv) Dallas to carry 63 regular season 
away games over the next three years. The 
station will carry at least 20 games this year, 
said Allen Stone, who handles the play-by- 
play for the team's telecasts and cablecasts. 
Last year the team put together a six-sta¬ 
tion television network throughout Texas, 
Oklahoma, Arkansas and Louisiana. Stone 
said seven stations are on the network this 
year, and more may sign. Ktvt is a regional 
superstation, serving 3.5 million homes. 
WBAP(AM) Fort Worth is the sole radio outlet. 

In both broadcast cases, the team retains 
the rights and sells the advertising. Stone 
said the Mavericks have been sold out for 
the past five years The team has found 
selling advertising advantageous, since it 
ties the ads in with other promotions and 
premiums 

On cable, the team has a one-year deal 
with Home Sports Entertainment to carry 40 
games (39 regular season and one pre-sea- 
son). The other home game is in the CBS 
network package. HSE also handled distri¬ 
bution of four Maverick playoff games that 
were distributed to cable operators on a 
pay-per-view basis. (HSE is a regional pay 
service within Dallas and a basic service 
farther from the inner core market area.) 
Stone said the team was pleased with the 
PPV results, with some 55,000 buy orders 
over the four games Cable systems price 
the games between $10 and $15 each. 

Stone will be joined by Bob Weiss, former 
NBA player and coach, on the television 
broadcasts. Ted Davis will handle the radio 
play-by-play. 


broadcast Nuggets games. 

As for radio, KOA(AM) Denver will settle for 
exposure; its deal does not include any ad 
revenue. As in the past, it will broadcast 
eight pre-season games and all regular sea¬ 
son and post-season play. Jeff Kingery will 
do the play-by-play, and Bob Martin is the 
color commentator. 

Ratings for the Nuggets have been good, 
with an average of eight for the regular 
season and a 12 in post-season. According 
to Mitzi Swentzell, vice president of broad¬ 
cast for the Nuggets, the team expects to 
double its television revenue under this new 
arrangement. 


Detroit Pistons 

Like last year, broadcast television cover¬ 
age of the Pistons will be handled by wkbd- 
tv Detroit, although all television and radio 
rights are retained by the team. Home of the 
Pistons since the 1973-74 season, wkbd*tv 
is now in the second year of a two-year deal 
with the team. There are two affiliates that 
will take part of the station’s schedule of 25 
Pistons games. George Blaha will provide 
play-by-play coverage of the games. A color 
commentator has yet to be named. 

Cable television coverage of 40 games 
will be handled by ProAm Sports (also 
known as PASS), which enters the first year 
of a multiyear deal with the team this sea¬ 
son. Calling the games on cable will be be 
Fred MacLeod and Tom Wilson. Wwj(am) 
Detroit enters its fourth year of Pistons cov¬ 
erage, with George Blaha, a 13-year veter¬ 
an, behind the mike providing the play-by- 
play (a color commentator has yet to be 
announced). The Pistons games are heard 
on a radio network of 18 stations. 

A resolution of a conflict between 
wwj(AM)'s University of Michigan schedule 
and the early part of its Pistons schedule 
has yet to be worked out. 


Golden State Warriors 


This year the team retained its broadcast 
rights, opting to barter ad time to television 
broadcasters. Of the Nuggets' 40 away 
games, independent ktvd(tv) Denver will air 
30 and kmgh-tv Denver will broadcast 10. 
The stations get 15 minutes per game to 
sell, and the team gets 20 minutes. In the 
Colorado Springs market, kxrm-tv will carry 
all 40 of the away games. For TV, the play- 
by-play announcer is Eddie Doucette, and 
color will be handled by Dan Issel. Previous¬ 
ly (for 14 seasons), KWGN(TV) Denver has 


The Golden State Warriors have added a 
second television rights holder this sea¬ 
son—Group W J s KHX(TV) San Francisco, the 
CBS affiliate in the market. The station has 
an initial two-year deal, calling for coverage 
of 18 regular season games this season. 
Independent station kicu-tv (ch. 36) San 
Jose, with two years left on its current 
Warriors contract, will reduce its game load 
to 22, from 30 telecasts last season. But with 
the addition of kpix, the team is boosting its 
television coverage from 30 games last sea¬ 
son to 40 games this season. The Warriors 




Denver Nuggets 



produce all of the games, with Roger Blae- 
mire, vice president of marketing and 
broadcasting, serving as executive produc¬ 
er. Instead of straight rights deals, the team 
has what amounts to barter agreements 
with both stations, where the team retains 
and sells roughly one-fourth of the 27 min¬ 
utes of advertising time per game, with the 
stations retaining and selling the balance. 
(Under the agreements, the team has the 
rights to the beer category and to some auto 
and soft drink sponsors, said Blaemire, with 
the stations selling most of the other ac¬ 
counts.) Among the television sponsors this 
season: Miller, Subaru, local Ford dealers 
and Jack in the Box. On the radio side, the 
Warriors have again this year bought time 
on knbr(AM) San Francisco. The team re¬ 
tains the time within the radio broadcasts, 
but splits the pre-game, half-time and post¬ 
game spots with the station. Radio sponsors 
this season include Chevron, Michelin, 
American Airlines, Jack in the Box Califor¬ 
nia Lottery and Footlocker 



Houston Rockets 

Ktxh(TV) Houston holds the broadcast TV 
rights to 39 out-of-town regular season and 
five pre-season games, including all but one 
of the Rockets away games. Regional sports 
cable network Home Sports Entertainment 
will carry all but one of the 40 home games. 
The remaining two games will be on the 
CBS-TV schedule Announcing for ktxh will 
be Bill Worrell and ex-Rockets coach Tom 
Nissalke, with Ron Franklin providing play- 
by-play. Worrell and McCoy McLemore will 
cover the games for HSE. 

Ratings for the ktxh broadcasts last year 
were up 11% from the previous year, report¬ 
ed the station, and ad sales this year are up 
19%. The ktxh contract extends through 
the 1992-93 season, this is the last year of 
HSE's five-year contract. 

Radio coverage of all regular season 
games will be by ktrh(am) Houston. The 
team buys time from the station and broad¬ 
casts all but playoffs or games that conflict 
with the Houston Astros schedule Radio 
play-by-play is presented by Gene Peterson 
with the help of Jim Foley, Rockets director 
of communications. 
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Indiana Pacers 

WxiN(TV) Indianapolis is the flagship for the 
three-station television network broadcast¬ 
ing 23 away games of the Indiana Pacers. 
Bill Hazen is doing play-by-play for the first 
year, joined by Bob (Slick) Leonard, in his 
fourth year as color commentator. For the 
first time, the team this season is retaining 
all broadcast rights. Season-long sponsor¬ 
ships are more than 50% sold, according to 
Greg Jamison, vice president of business 
operations; major advertisers include Coca- 
Cola and Miller beer. 

In the last year of a three-year agreement, 
wiBC(AM) is originating games for the Pac¬ 
ers' 25-station radio network. Mark Boyle is 
announcing the play-by-play and Clark Kel¬ 
logg will be doing color. The spots that wibc 
has available are selling at about the same 
pace as last year, but at a higher price, 
according to General Manager Roy Cooper. 


LOS ANGELES 

\UPPERS 


Los Angeles Clippers 

Ktla(TV) Los Angeles returns for the 1988-89 
season as the broadcast television carrier 
and broadcast television rights holder of the 
Los Angeles Clippers, with a new three- 
year contract. In the first year of its new 
contract with the Clippers, the station will 
air 20 games, 16 away and four at home. 
Ralph Lawler will return for his second year 
as the play-by-play man, and Hubie Brown 
is slated to provide color commentary. 

The Clippers will have cable coverage for 
the first time with a two-year contract with 
Los Angeles-based Z-Channel. The agree¬ 
ment calls for the channel to air 28 regular 
season games, 22 at home and six away, 
with an option to pick up an additional five. 
Lawler will do the play-by-play and ex-Laker 
player and former Laker radio announcer 
Keith Erickson will do the color commen¬ 
tary. The Z-Channel holds the cable rights 
to the Clippers’ games. 

Krth(AM) Los Angeles will carry all 89 pre¬ 
season and regular season games for the 
1988-89 campaign. The station's contract 
with the team is on a year-to-year basis, 
and the Clippers retain the radio rights. 
Ralph Lawler will be announcer for krth. 

The Clippers are expecting increased au¬ 
diences for this season's games due to a 


strong draft, considered by many to be one 
of the best in history. Rookie players for the 
Clippers this year include Danny Manning 
from Kansas and Charles Smith from 
Georgetown. 

Los Angeles Lakers 

Broadcast television and radio coverage of 
the Los Angeles Lakers has been arranged 
by the team, which retains the rights to all 
games. On cable, Prime Ticket, a Los Ange¬ 
les-based regional sports channel principal¬ 
ly owned by Lakers owner Jerry Buss, holds 
the cable rights and will televise 30 regular 
season games and any post-season action. 
Chick Hearn will do the play-by-play and 
Stu Lantz will do the color commentary. 
Khj-tv, the broadcast carrier of the Lakers 



since the 1977-78 season, is in the fourth 
year of a six-year contract. The station will 
televise 40 road games this season, three 
pre-season and 37 regular season. Hearn 
returns for his 28th year as play-by-play 
man, and Lantz, in his second year, will 
handle the color commentary. Walt Baker, 
vice president and director of programing at 
the station, said all of khj-tv's spots for the 
games have sold out, with the Lakers' back- 
to-back championships "keeping ad prices 
on the incline." Khj-tv is the flagship station 
for a seven-station network. 

Since 1977, the Lakers have been heard 
on klac(AM) Los Angeles, which is in the 
fourth year of a five-year contract. Klac, the 
flagship station in an 18-station network, 
will have Hearn and Lantz calling the action 
for all pre-season, regular and post-season 
games. This year, for the first time, Laker 
games will be broadcast in Spanish over 
radio station xprs Tijuana, Mexico. 

i 



Miami Heat 


An NBA newcomer in 1988, the Miami Heat 
has covered all its radio and television 
bases, so to speak, in signing a two-year 
agreement with waqi(AM) Miami, which will 
carry all 82 regular season games in Span¬ 
ish—this in addition to a five-year deal with 
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WQAM(AM) Miami, which, as flagship for sev¬ 
en more Florida stations, will carry the regu¬ 
lar season games in English. Spanish¬ 
speaking people make up approximately 
half of "Miami proper," said the Heat’s vice 
president of sales and broadcasting, David 
Axelson, a nine-year veteran of the game, 
having held similar positions with the Sac¬ 
ramento Kings (formerly Kansas City Kings). 

Wbfs-tv Miami bought the Heat's broad¬ 
cast TV rights and will carry four pre-season 
and 21 regular season games over a seven- 
station network in Florida, Alabama and 
Georgia. 

On the cable side, SportsChannel Florida 
will carry one pre-season game and 30 
home games and 10 away games in the 
regular season. Both the broadcast and ca¬ 
ble deals are five years in length. Going 
with simulcasting, broadcast TV, cable and 
radio will all share announcers Sam Smith, 
play-by-play, and Eric Reid, color. Sales on 
all fronts have been "extremely good,” with 
more than 90% of inventories sold, said 
Axelson. 

Milwaukee Bucks 

Wcgv-tv Milwaukee, in its first year cover¬ 
ing Bucks basketball and the first year of a 
three-year rights contract with the team, 
will broadcast 30 road games and a still - 
undetermined number of playoff games. 



Wcgv-tv is the originating station of a four- 
station network. Jim Paschke will do the 
play-by-play and Jon McGlocklin will pro¬ 
vide color commentary. 

Wtmj(AM), which holds the radio rights 
and is the flagship station of a 24-station 
network in two states, will carry all 82 regu¬ 
lar season games, five exhibition games and 
all playoff games. Wtmj has been covering 
Bucks basketball since the 1968-69 season. 
Jim Irwin will call the play-by-play and Jon 
McGlocklin will supply color commentary 
when not on television. The Bucks renew 
their contract with wtmj on a yearly basis. 


New Jersey Nets 

The television rights to the Nets are held by 
SportsChannel, a New York regional cable 
sports network serving 1.3 million homes. 
SportsChannel, which is in the third year of 
a long-term agreement, will carry 39 home 
and 21 away games. The commentators will 
be Steve Albert on play-by-play and Bill 
Raftery on color. Post-season games that are 
not covered by CBS or Turner Broadcast 
System will be carried on SportsChannel. 
The Nets retain the radio rights and also 
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produce and market the radio broadcasts. 
According to Nets spokeswoman Margo 
Sullivan, the Nets will once again broadcast 
all regular and post-season games with time 
purchased on wnew(AM) New York, and this 
year have also added wbuckam) Trenton, 
N.J., to insure coverage of the entire Nets 
market. The radio announcers will be How¬ 
ard David for play-by-play, Jim Spanarkel for 
color and Mike O’Koren, who is new this 
year, for features and second color. 



New York Knicks 

Madison Square Garden Network Corp., a 
Gulf + Western subsidiary, owns the New 
York Knicks and the Madison Square Gar¬ 
den Network, a regional cable sports net¬ 
work serving 2.4 million homes. So it should 
come as no surprise that MSGN will again 
be at the heart of the Knicks’ television- 
radio plans for the upcoming season. MSGN 
will telecast 53 regular season and two pre- 
season games {42 home and 13 away), plus 
any post-season games that CBS does not. 

MSG, which holds all television and radio 
rights, has contracted with MCA’s wwor-tv 
Secaucus, N. J. (New York), to broadcast 24 
regular season away games. Of the remain¬ 
ing five away games, one will be televised 
by CBS, one will be off-limits because it is 
scheduled during a time when CBS has 
been guaranteed NBA television exclusiv¬ 
ity, and three are part of the Nets’ television 
packages 

Marv Albert and John Andaries return to 
handle all television play-by-play and color, 
respectively 

When Em mis Broadcasting purchased 
wnbc(AM) New York so it could move its all¬ 
sports wfan(AM) to wnbc’s frequency, it also 
purchased its 10-year contract with MSG to 
carry Knicks radio broadcasts. In the second 
year of that deal, wfan{AM) will broadcast 
one pre-season, 69 regular season and any 
post-season games. The 13 games that con¬ 
flict with wfan’s broadcast of the New York 
Rangers (National Hockey League) will be 
carried by MCA’s wmca<am). Jim Karvellas 
and Ernie Grunfeld call the radio action. 


Philadelphia 76ers 

The broadcast TV rights to the Philadelphia 
76ers games are held by wphl-tv Philadel¬ 
phia. The station is in the fourth year of a 
six-year contract, and carries all (45) away 
games with the exception of those that 
conflict with CBS carriage. The 76ers retain 
broadcast rights. Color commentator for the 
broadcasts will be former New York Knicks 
coach Hubie Brown, and subbing for Brown 



when he has CBS color commentary com¬ 
mitments will be former 76er Steve Mix. 
Play-by-play will be provided by Neil Funk. 
Upfront ad sales for the games are "good," 
according to Steve Mosko, vice president 
and station manager, considering that the 
76ers didn’t make the playoffs last year and 
that ratings "weren’t great." According to 
Mosko, ad dollar boosts over last year are 
attributable to an increased number of 
sponsorships rather than a unit rate in¬ 
crease. The telecast’s major advertiser, 
Miller beer, is sponsoring the tipoff, an MVP 
award and a fourth-quarter shoot-out. Radio 
station WMMR(FM) is also sponsoring a 30- 
second health tip at halftime. 

Cable rights are held by Prism, the Phila¬ 
delphia-based regional sports and movie 
service. Prism has rights to 41 home games, 
minus any covered by CBS or any conflict¬ 
ing with CBS coverage of other NBA action. 
Prism has been covering the team for 12 
years and is currently in the fifth year of a 
10-year contract. The 76ers retain rights, 
with Prism selling advertising time and 
splitting the revenue 60-40 with the team, 
net of expenses. Currently Prism has sold 
seven minutes per game, which is on par 
with last year but short of the 15 per game it 
has targeted. Providing play-by-play is Jim 
Bamiak, with Hubie Brown providing color. 
When Brown’s CBS duties conflict, ex-76ers 
coach Matt Gukas will handle the color. 

All sports WIP(AM) has the radio rights to 
all games, and is the originator for a 20- 
station network for the broadcasts. For the 
19 games for which there is a conflict with 
Philadelphia Flyers hockey, to which wip 
also has rights (the Flyers own the station), 
the games are aired on wdas{AM). John Gur- 
evitch handles the play-by-play, with a color 
commentator yet to be announced. 

Phoenix Suns 

The Suns have signed a new five-year deal 
with independent kutp(TV) Phoenix to carry 
a minimum of 25 games during the regular 
season. No pre- or post-season games are 
included. Ktar(AM) Phoenix is the originat¬ 
ing radio station. 

The Suns sell the television rights but 


pinimx 



retain a minority portion of the commercial 
avails, said A1 McCoy, the team’s director of 
broadcasting, who also handles the radio 
and television play-by-play. The Suns retain 
the radio rights and produce the radio 
broadcasts for an eight-station network. 
McCoy said that radio advertising "is virtu¬ 
ally sold out,” and that television "is close to 
a sellout." 

Dimension Cable, the Times Mirror- 
owned system serving Phoenix, has six 
years to go on its cable contract with the 
Suns. It will carry 15 home and five away 
games this year. 

McCoy will be joined on the broadcast by 
Dick Van Arsdale, who will handle the color 
commentary. On Dimension, George Allen 
will handle play-by-play and Joe Gilmartin 
will provide color. 


portend 



trail blazers 


Portland Trailblazers 

Once again the Trailblazers are retaining all 
television (broadcast and cable) and radio 
rights. Koin-tv Portland, Ore., will air 20 
away games, and the Trailblazers are dis¬ 
tributing 15 home games to 11 cable sys¬ 
tems in Oregon and southwest Washington. 
Three of those cable systems that do not 
carry koin-tv will air all 20 away games 
(Koin-tv gets a few minutes to sell, with the 
Trailblazers retaining the bulk of the inven¬ 
tory.) The team charges cable systems a 
per-game, per-subscriber fee for the games. 
Pat Lafferty and Steve Jones will call the 
action. 

For radio, the Trailblazers have formed a 
30-station network led by kgw(AM) Portland 
that will air all 82 home and away games. 
The franchise uses its own audio satellite 
network to distribute the games. Bill Schon- 
ley is the radio play-by-play man, with Geoff 
Petrie providing color. According to Dennis 
Paye, cable operations director for the Trail- 
blazers, the team has sold 100% of its ad 
inventory. 

Sacramento Kings 

The Sacramento Kings have a new televi¬ 
sion rights holder this season—Koplar Com¬ 
munications' krbk-tv (ch. 31). The station, 
with an initial three-year deal, takes over 
coverage from ABC affiliate kovr-tv. Krbk- 
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tv will air 30 regular season games this 
season, up from 20 games a year ago. On 
the radio side, Group W’s kfbk(AM) Sacra¬ 
mento has just renewed its rights pact, 
covering the full 82-game regular slate and 
five of seven pre-season games, for another 
three years. Sponsors in both radio and 
television this season include Taco Bell, 
Burger King and Budweiser. Additional 
television sponsors include Coke, Jack in 
the Box, Toyota and AMC/Jeep/Eagle, 
while BMW will run a schedule of radio 
spots. 


SAN AIMTOIMIO 



San Antonio Spurs 

Broadcast television coverage of the San 
Antonio Spurs will be handled by ksat-tv 
San Antonio. Ksat-tv is now in the second 
season of its year-to-year deal with the 
team. Announcers for the station's sched¬ 
ule of 15 games has yet to be determined. 

Cable coverage of 74 games is being han¬ 
dled by two Rogers Cable-owned channels: 
SportsChannel will televise a total of 39 
away games. SportsChannel sells for $10 
per month. First Choice, the Rogers pay- 
per-view service, will offer roughly 35 home 
games at a cost of $17.95 per game. 

On the radio, WOAI(AM) will carry all 82 
regular season games, in addition to eight 
pre-season games. A network of eight sta¬ 
tions will take a feed of the station's cover¬ 
age. 

Spanish-language coverage of 43 Spurs 
games will be handled by ksah(AM) San 
Antonio 

On-air play-by-play coverage of Spurs 
games (except those seen on ksat-tv) will 
be handled by Dave Barnett. The Spanish 
radio play-by-play will be handled by Ar¬ 
mando Quintero. 


Seattle Supersonics 

Kiro-tv Seattle holds television rights to 27 
away and three home games, according to 
station General Sales Manager John Nor- 
den. Four of the games will be produced by 
kiro and aired on ktzz-tv Seattle. Kiro's 
current three-year contract with the team 
expires at the end of this season. Advertis¬ 
ing this year is already about 60%-70% sold, 



SEATTLE 

SUPERSONICS 

to 

said Norden, with kiro retaining all ad dol¬ 
lars except for a "minimal" amount given to 
ktzz. Jimmy Jones will provide play-by-play 
and Jim Marsh will offer color commentary 
on the television broadcasts. 

Kjr(AM) Seattle, which is owned by Su¬ 
personics owner Barry Ackerly, will act as 
the originating station for an eight-station 
network that will broadcast 82 regular sea¬ 
son (41 home, 41 away) and seven pre¬ 
season games. Radio play-by-play will be by 
Bob Blackburn; Kevin Calabro will provide 
color. 


Utah Jazz 

Kstu(Tv) Salt Lake City is in the first year of a 
three-year agreement as the exclusive tele¬ 
vision broadcaster of the Utah Jazz. The 
station will carry 20 road games and six 
home games at the Salt Palace. Rod Hund¬ 
ley will do play-by-play for all the broad¬ 
casts, as well as for all the radio broadcasts 
and cable games. Utah Jazz director of 
broadcasting Carl Arky will do color on the 
games carried by kstu. The team and the 
station also have an agreement to produce 


KBIutah 



Jazz-related events throughout the year, in¬ 
cluding a highlights special and a weekly 
show. 

The team, which retains all television and 
radio rights, will carry 26 additional games 
on the Jazz Cable Network, a regional sports 
network run as a joint venture with Tele¬ 
communications Inc. Zelmo Beaty, who 
played for the Utah Stars of the American 
Basketball Association, will do color. 

Kisn(AM) is in the first year of a two-year 
agreement as originating station for the 
Jazz's 15-station regional radio network. 
The station will carry all eight pre-season 
games, along with the team's 82 regular 
season games. On games running on broad¬ 
cast TV or cable, kisn will broadcast the 
audio feed; on the rest of the broadcasts, 
Hundley will be joined by Dave Blackwell. 


Washington Bullets 

Home Teams Sports, the Washington- 
based regional cable sports network, which 
has had a long-term exclusive regional 
agreement with the Bullets since the net¬ 


work's launch in April 1984, will cablecast 
30 home games and all playoff games not 
covered by CBS Sports. Mel Procter will 
handle play-by-play, former Bullet guard 
Phil Chenier will handle color, and another 
former Bullet, Kevin Grevey, will act as a 
third announcer. There will be a half-hour 
pre-game show, Merchant's Tire Bullets Re¬ 
port, which will be hosted by Chenier and 
Grevey and will feature interviews with 
coaches and fan call-ins. 

WDCA(TV) Washington is in the first year 



of a two-year contract with the Bullets and 
retains the television broadcast rights. The 
station sells ad time in conjunction with 
Capital Center Sales and shares revenue 
after expenses. Wdca will carry 28 away 
games and will also have Procter and Chen¬ 
ier as announcers. 

Wwdqam) Washington is the flagship for 
the Bullets’ eight-station radio network and 
is in the third year of a three-year contract. 
There will be 82 regular games (41 home 
and 41 away) and three exhibition games, 
which will all be carried on wwdc with 
Charlie Slowes providing the commentary. 


College 

Conference 

Lineups 

Atlantic Coast 
Conference 

Clemson University, North Carolina State 
University, University of North Carolina, 
Georgia Institute of Technology, University 
of Maryland, Wake Forest University, Duke 
University, University of Virginia 

Raycom Inc. and Jefferson-Pilot have ex¬ 
tended their joint venture through the 1993- 
94 season to produce and syndicate 37 reg¬ 
ular season and seven ACC tournament 
games to 32 stations in Maryland, Virginia, 
North and South Carolina and Georgia. 
ESPN will carry 11 of those J-P/Raycom- 
produced regular season games in markets 
outside the conference and will carry the 
seven tournament games on a tape-delay 
basis. ESPN will also originate and carry 10 
other games, most at 9 p.m. NYT, on 
Wednesdays, Thursdays and Fridays. NBC, 
with first pick on national ACC rights, will 
carry nine regular season games and will be 
the only broadcaster of the ACC tournament 
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championship game. CBS will air five regu¬ 
lar season games 

Atlantic-10 
Conference 

Duquesne University, George Washington 
University, University of Massachusetts, 
Pennsylvania State University, University of 
Rhode Island, Rutgers University, St. Jo¬ 
seph's University, Temple University and 
West Virginia University 

Creative Sports Marketing Inc. will syndi¬ 
cate 25 Atlantic-10 games to 15, possibly 
19, stations. A total of 42 games will be 
televised locally through a combination of 
CSM and team-by-team deals with TV 
broadcasters. Another 35 games will be car¬ 
ried on regional cable sports channels, in¬ 
cluding SportsChannel New England, 
Home Team Sports and Madison Square 
Garden Network. A total of 180 conference 
and interconference games will be aired on 
local radio. Nationally, the conference that 
saw two of its teams, Temple and Rhode 
Island, make the NCAA Final Four last sea¬ 
son will this season find two of its games 
televised on NBC and one game each on 
CBS and ABC. The combination of ESPN 
(six regular season games, plus the confer¬ 
ence championship), USA Network (two 
games), FNN-SCORE (seven games) and 
SportsChannel America will carry perhaps 
more than 20 Atlantic-10 games. 


Big East Conference 


Boston College, University of Connecticut, 
Georgetown University, University of Pitts¬ 
burgh, Providence College, St. John’s Uni¬ 
versity, Seton Hall University, Syracuse 
University and Villanova University 

With the conference retaining its own 
rights, the Big East Television Network will 
syndicate an average of 10 games for broad¬ 
cast TV in eight markets, while also provid¬ 
ing production for 60 other games arranged 
by the individual teams' markets* But com¬ 
bining local broadcasts with carriage on 
regional cable sports channels—Sports¬ 
Channel New England (30 games), Madison 
Square Garden Network (23 games), Home 
Team Sports (14 games) and the Sunshine 
Network in Florida (15 games)—games in¬ 
volving Big East teams will be seen in 20 
local markets. National carriage of the Big 
East will be heavy with CBS carrying 10 
regular season and three tournament 
games, ESPN carrying 22 games and super¬ 
station wwor(TV) Secaucus, N.J., carrying 
six or more games. Like top syndicators, 
Raycom Inc., Creative Sports Marketing 
and Jefferson-Pilot Teleproductions, the Big 
East Network generally barters advertising 
time, retaining six out of 20 minutes. 


Big Eight Conference 

University of Colorado, University of Iowa 
State, University of Kansas, Kansas State 
University, University of Missouri, Universi¬ 
ty of Nebraska, University of Oklahoma and 
Oklahoma State University 

Raycom Inc., in the third year of a four-year 
contract, will syndicate 22 regular season 
games and seven tournament games, in¬ 
cluding the conference championship 
game, to 24 stations in 16 markets. ESPN 
claims the cable-exclusive rights to the Big 
Eight conference games. Its schedule will 
include an early-season appearance by the 
defending national champs, the University 
of Kansas, in the Great Alaska Shootout, as 
well as a Feb. 15 NCAA championship re¬ 
match with Oklahoma. 


Big Ten Conference 

University of Illinois, University of Indiana, 
University of Iowa, University of Michigan, 
Michigan State University, University of 
Minnesota, Northwestern University, Ohio 
State University, Purdue University and 
University of Wisconsin-Madison 

Beginning a joint venture this season, Ras¬ 
mussen Communications Management 
Corp. (RCM) and Raycom Inc. will together 
produce and market a package of 10 Big 
Ten games to 43 stations in 36 markets. 
Rasmussen has held conference rights 
since 1986 and brings to the deal additional 
arrangements with individual team regional 
broadcast TV networks, to be served by the 
joint venture: Iowa (20 games), Illinois (17 
games) and Purdue (15 games). Each team 
is allowed to make deals for 28 games, plus 
tournaments outside the continental U.S. 
As exclusive national network for the Big 
Ten, ABC-TV will carry seven conference 
games and four in ter conference games in¬ 
volving Big Ten teams. CBS will carry one 
interconference game. ESPN will carry 
eight games in its 9:30 p.m. (NYT) Monday 
schedule and three games in its 10 p.m. 
NYT Wednesday schedule. 


Metropolitan 
Collegiate Athletic 
Conference 

University of Cincinnati, Florida State Uni¬ 
versity, University of Louisville, Memphis 
State University, University of South Caroli¬ 
na, University of Southern Mississippi and 
Virginia Polytechnic Institute 

Reporting that A.C. Nielsen's Cassandra 


Report showed Metro's Raycom Inc. bas¬ 
ketball package to be the nation's highest- 
rated syndicated sports programing and 
fifth-highest-rated programing among all 
nationally syndicated TV programing last 
February, the Metro Conference again 
teams up with Raycom this season to dis¬ 
tribute 21 regular season and three tourna¬ 
ment games to 20 stations in 18 markets in 
the mid-Atlantic and Southeastern regions. 
ESPN will carry five regular season games 
in addition to carrying the conference 
championship game. The three broadcast 
TV networks will each carry "several games 
involving a Metro team," and one confer¬ 
ence game will appear on the USA Network. 

Missouri Valley 
Conference 

Bradley University, Wichita State Universi¬ 
ty, Illinois State University, University of 
Tulsa, Drake University, Creighton Univer¬ 
sity, Indiana State University, Southern Illi¬ 
nois University at Carbondale and West 
Texas State University 

In the third year of a three-year agreement, 
Creative Sports Marketing will produce and 
syndicate a package of 20 games to broad¬ 
cast TV stations throughout the conference 
region. SportsVision Chicago will carry 15 
regular season conference games and one 
conference-independent game, and Home 
Sports Entertainment, Prime Ticket and 
other regional cable sports channels will 
also carry conference games. The confer¬ 
ence reports 243 radio broadcasts of games 
involving conference teams scheduled in 
the region (with 56 conference games 
counted twice in that total). Nationally, 
CBS-TV will carry one MVC game, ESPN 
will carry six, USA Network will carry two, 
and superstation WGN-TV Chicago will car¬ 
ry two. 


Pacific-10 Conference 

University of Arizona, Arizona State Univer¬ 
sity, University of California-Berkeley, Uni¬ 
versity of California-Los Angeles, University 
of Oregon, Oregon State University, Univer¬ 
sity of Southern California, Stanford Univer¬ 
sity, University of Washington and Wash¬ 
ington State University 

Distributing a package of 27 regular season 
and seven conference tournament games to 
17 stations in 15 markets, Raycom Inc. has 
also arranged national television carriage 
agreements almost identical to last sea¬ 
son's—three games on CBS, three on NBC 
(one fewer than last season), 10 on ESPN 
and three on USA Network—with the addi¬ 
tion of four games to be aired on ABC, one 
of those being the conference champion¬ 
ship. The USA Network games will include 
Arizona's participation in the Tournament 
of Champions in Charlotte, N.C. All told, 
said the conference, 53 games will be car¬ 
ried on television. 
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